SEARCH ENGINE
OPTIMIZATION STRATEGY

Jewellery Business | Mira Road, Mumbai

Building local organic visibility, product-category authority and qualified jewellery enquiries through a structured SEO
plan.

LOCATION PROPOSED BUDGET PRIMARY OBJECTIVE

Mira Road, Mumbai m1,50,000* Calls, WhatsApp leads & showroom visits

*Budget allocation is illustrative and applies only if m1.5 lakh is the SEO campaign budget. Confirm scope and taxes before implementation.

STRATEGY PILLARS
* Technical SEO: crawlability, mobile performance, indexing and structured data.
* On-page SEO: product-category landing pages, keyword mapping and conversion copy.
» Local SEO: Google Business Profile, local citations and genuine reviews.
» Off-page SEO: relevant editorial links, wedding-vendor partnerships and brand mentions.

» Content engine: 30-day editorial calendar, buyer guides and internal linking.

Prepared as a proposed strategy. Existing website, showroom details, inventory and baseline SEO data were not supplied; audit findings and
results are not represented as verified.



1. Strategic Foundations

The objective is to make the jewellery business easier to discover in local search, help customers evaluate collections
and convert relevant visits into enquiries or showroom visits.

Product categories and price ranges

Indicative price range SEO/content focus

Silver / fashion jewellery =999-m10,000 Everyday wear, gifting, earrings, rings and necklaces.

Gold jewellery = 25,000—-= 1,50,000+ Chains, bangles, necklaces and occasion wear.

Premium gold / diamond = 1,50,000-m5,00,000+ Premium collections, diamond rings and high-value enquiries.
Bridal jewellery = 50,000-m5,00,000+ Wedding sets, bridal necklaces and occasion collections.

Core SEO objectives
 Local visibility: target relevant searches such as “jewellery shop in Mira Road.”
« Category rankings: build useful landing pages for gold, diamond, silver, fashion and bridal collections.
* Qualified leads: encourage WhatsApp enquiries, calls, appointments and store visits.
 Trust: publish accurate product information, purity/certification details where applicable, and clear policies.

* Brand authority: earn relevant mentions, editorial links and genuine customer reviews.

Target audience
* Brides and families planning weddings.
 Couples shopping for engagement or wedding rings.
» Customers buying gold for festivals, gifting and special occasions.
« Young professionals looking for silver and fashion jewellery.

e Premitim_hiinzers considerina diamaond and luxiiny iewellerns

Geographic focus: Mira Road first; nearby areas such as Bhayandar, Dahisar and Borivali only where
the business genuinely serves customers.

2. Technical SEO

Audit the existing site before implementation. The checklist below is a proposed plan; each status must be verified during
an actual audit.

HTTPS/SSL High Confirm secure HTTPS and redirect variants consistently.

XML sitemap & robots.txt High Submit a clean sitemap; ensure important pages are crawlable.
Mobile responsiveness High Make product browsing and enquiry actions easy on mobile.

Core Web Vitals High Measure and improve loading, responsiveness and layout stability.
Image optimization High Use compressed WebP/AVIF and descriptive filenames.
Canonical tags & redirects Medium Prevent duplicate URL issues and fix broken links.

Structured data High Use relevant Product, BreadcrumbList and LocalBusiness markup.
GA4 | Search Console / GTM High Measure organic visibility and enquiry events.

Jewellery-specific checks

» Use descriptive image names, for example 22k-gold-bridal-necklace.webp.
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 Add useful alt text describing the design and material, not keyword lists.
« Keep visible product details consistent with structured data; show prices only when accurate.
» Add clear click-to-call, WhatsApp and appointment options.

 Use genuine product photos and do not expose private customer information.
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3. Website Architecture & Content Silos

A clear hierarchy helps search engines and customers distinguish categories. If a site already exists, audit existing URLs

before changing them.

Homepage /

Local jewellery page liewellery-shop-mira-road/
Gold jewellery /gold-jewellery/

Gold chains /gold-jewellery/gold-chains/
Gold bangles /gold-jewellery/gold-bangles/
Diamond jewellery /diamond-jewellery/
Engagement rings /diamond-jewellery/engagement-rings/
Silver jewellery [silver-jewellery/

Fashion jewellery [/fashion-jewellery/

Bridal jewellery /bridal-jewellery/

Jewellery under m 10,000 l/jewellery-under-10000/
Buying guides /blog/

Contact & appointments /contact/

Do not create thin pages solely for every locality or price point. Create a separate page when it offers distinct, useful information and a real
collection or service.

4. On-Page SEO & Keyword Mapping

Sample homepage metadata
SEO title: Jewellery Shop in Mira Road | Gold & Bridal Jewellery

Meta description: Explore gold, diamond, silver and bridal jewellery in Mira Road. Discover beautiful designs, get
product details and enquire about your preferred collection.

H1: Discover Gold, Diamond and Bridal Jewellery in Mira Road

Primary keyword: jewellery shop in Mira Road

These are draft examples. Final copy should reflect the real brand name, inventory and services.

Jewellery shop in Mira Road Local / commercial Homepage or local page BOFU
Gold jewellery in Mira Road Commercial /gold-jewellery/ MOFU / BOFU
Bridal jewellery in Mira Road Commercial [bridal-jewellery/ BOFU
Diamond jewellery in Mira Road Commercial /diamond-jewellery/ MOFU / BOFU
Silver jewellery in Mira Road Commercial [silver-jewellery/ MOFU
Fashion jewellery under m 5,000 Commercial Relevant price collection MOFU
Gold chain designs with price Commercial Gold chains page MOFU
Diamond engagement rings Commercial Engagement rings page MOFU / BOFU
Bridal jewellery price range Informational / commercial Bridal guide TOFU / MOFU

JEWELLERY SEO STRATEGY | MIRA ROAD

Page 4



Gold jewellery buying guide Informational Blog guide TOFU

On-page standards
* One clear H1; logical H2/H3 hierarchy; natural keyword placement.
» SEO title under 60 characters where practical; clear meta description.
* Short, lowercase URLs and descriptive image alt text.
» Useful product details, internal links and genuine customer FAQs.

* Clear conversion CTA: enquire, call, visit or book an appointment.
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5. Local SEO & Google Business Profile

For a showroom business, local discovery is a priority. Maintain an accurate, complete profile and make sure website
information matches verified business details.
Google Business Profile checklist
* Use the real business name, the most accurate primary category, genuine address, phone number, hours and website.
 Upload real showroom and product photographs; keep product details and prices accurate.
* Invite genuine customers to leave honest reviews and respond professionally.
* Publish relevant collection updates and real, currently valid offers.

» Keep name, address and phone number consistent across legitimate directories.

Local keyword opportunities
« Jewellery shop in Mira Road; gold jewellery showroom in Mira Road.
« Bridal jewellery in Mira Road; diamond jewellery shop near Mira Road.

« Silver jewellery shop in Mira Road; gold necklace designs in Mira Road.

o lewellery shon in Rhavandar: iewellerv showrnom near Dahisar: hridal iewellery in Rarivali

Target nearby areas only where the business genuinely serves customers. Do not create fake profiles
or claim physical locations that do not exist. Local rankings cannot be guaranteed.

6. Off-Page SEO & Ethical Link Building

The monthly quantities below are proposed activity targets, not guaranteed link placements or ranking outcomes.

Relevant guest-post pitches 5-8 Pitch wedding, fashion and lifestyle publishers.
Published guest articles 1-2 Original, useful jewellery or wedding content.

Local citations 3-5 Correct existing profiles and add verified listings.
Wedding vendor collaborations 2 Relevant bridal boutiques, makeup artists or planners.
Digital PR outreach 3-5 pitches Seasonal jewellery trends or buying guides.

Social content distribution 12-16 posts Share guides and collection content.

Brand mention outreach 2—4 opportunities Seek relevant editorial mentions and links.

Link-building rules
« Prioritize relevance, editorial quality and genuine audience value.
 Avoid automated backlink tools, link farms and paid private blog networks.
» Do not buy reviews or manufacture testimonials.

» Use genuine partnerships and original guides to earn links naturally.
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7. 30-Day Jewellery SEO Content Calendar

Use this as a proposed editorial schedule. Prioritize the highest-intent pages first if resources are limited; publishing 30
full articles is not mandatory.

DAYS 1-10 | BUYING GUIDES

Day 01
Day 02
Day 03
Day 04
Day 05

Day 06

Day 07
Day 08
Day 09

Day 10

How to Choose the Right Gold Jewellery

Gold Jewellery Designs for Everyday Wear

Gold Chain Designs and What Affects Their Price
Gold Bangles: Designs, Weight and Buying Tips
How to Check Gold Purity and Hallmark Details

Gold Jewellery Shopping Checklist for First-Time
Buyers

Jewellery Shop in Mira Road: What to Consider

Gold Necklace Designs for Traditional Occasions

Lightweight Gold Jewellery: Designs and Selection Tips

Gold Jewellery Gifts for Family Celebrations

DAYS 11-20 | BRIDAL & PREMIUM

Day 11
Day 12
Day 13
Day 14
Day 15
Day 16
Day 17
Day 18

Day 19

Day 20

Bridal Jewellery Checklist for Indian Weddings

How to Choose a Bridal Necklace Set

Gold vs Diamond Jewellery for Weddings

Diamond Engagement Rings: A Buyer's Guide
Questions to Ask Before Buying Diamond Jewellery
Bridal Jewellery Price Guide: What Affects Cost?
Jewellery Ideas for Engagement Ceremonies

How to Coordinate Jewellery with a Bridal Outfit

Premium Gold Jewellery: Design and Purchase
Checklist

Diamond Jewellery Care and Storage Tips

JEWELLERY SEO STRATEGY | MIRA ROAD

gold jewellery buying guide Informational

daily wear gold jewellery Commercial

gold chain designs with price Commercial

gold bangles designs Informational

how to check gold purity Informational

gold jewellery shopping checklist Informational
jewellery shop in Mira Road Local / commercial
gold necklace designs Commercial
lightweight gold jewellery Commercial

gold jewellery gifts Commercial

bridal jewellery checklist Informational
bridal necklace set Commercial
gold vs diamond wedding jewellery Commercial
diamond engagement rings Commercial
diamond jewellery buying guide Informational
bridal jewellery price Commercial
engagement jewellery ideas Commercial
bridal outfit jewellery combinations Informational
premium gold jewellery Commercial
how to care for diamond jewellery Informational
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DAYS 21-30 | SILVER & FASHION

Day 21
Day 22
Day 23
Day 24
Day 25
Day 26
Day 27
Day 28

Day 29

Day 30

Silver Jewellery Under m5,000: Shopping Ideas
Fashion Jewellery Under m2,000: Styling Ideas
Silver Earrings: Styles for Everyday Wear

Silver vs Fashion Jewellery: Key Differences
Jewellery Gift Ideas for Birthdays and Anniversaries
How to Care for Silver Jewellery

How to Choose Jewellery for Festive Outfits
Jewellery Buying Questions to Ask Before Paying

Jewellery Shopping in Mira Road: Visit Preparation
Guide

Explore Gold, Diamond, Silver and Bridal Collections

Publishing guidance

silver jewellery under 5000
fashion jewellery under 2000
silver earrings designs

silver vs fashion jewellery
jewellery gift ideas

silver jewellery care

festive jewellery styling
jewellery buying checklist

jewellery shopping Mira Road

jewellery collections Mira Road

« Use original, useful content and accurate product information.

« Link each article to relevant category pages with natural anchor text.

* Add a clear enquiry CTA and track clicks to WhatsApp, calls or forms.

» Update price, purity, certification and policy claims when they change.
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8. Reusable Blog Brief & Internal Linking

Blog production template

Working title & intent Specific buyer question; label informational, commercial or transactional.
Primary / secondary keywords One primary keyword plus 3-5 relevant secondary terms.

URL, title and description Short slug, concise title and clear search snippet.

Outline Answer early; use logical H2s/H3s and genuine FAQs.

Evidence and trust Accurate product facts; authoritative references where needed.

Images and alt text Original compressed image and descriptive alt text.

Internal links 3-4 useful links to related categories or guides, where relevant.
Conversion CTA WhatsApp, call, appointment or showroom visit.

Example conversion pathway

1. Blog: “How to Choose Bridal Jewellery”

1 contextual link to bridal collections

2. Category: Bridal necklaces and wedding sets

1 product links and enquiry CTA

3. Product / collection: Accurate design details, price range and availability
1 call, WhatsApp or appointment

4. Conversion: Qualified enquiry or showroom visit

Repeat for gold chains, diamond rings and silver jewellery. Measure which pages generate actual
enquiries.

9. Analytics & KPI Dashboard

Tool Measurement

Google Search Console Organic clicks, impressions, CTR, queries and indexing.
Google Analytics 4 Organic sessions, landing pages and engagement.

Google Tag Manager WhatsApp clicks, call clicks and form submissions.
PageSpeed Insights Mobile performance and Core Web Vitals.

Google Business Profile Calls, website clicks, directions and available profile metrics.
Ahrefs / Semrush Keyword visibility, competitor research and backlinks.

Proposed KPI set
* Organic clicks and impressions.
* Visibility for priority local and product keywords.
* Indexation of core landing pages.
* Relevant local visibility and Google Business Profile actions.
» Organic WhatsApp enquiries, calls and forms.

« Qualified bridal and premium enquiries; showroom visits where measurable.
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Set numeric targets only after establishing a baseline. Rankings, traffic growth and sales cannot be guaranteed by SEO.
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10. Four-Week Implementation Roadmap

WEEK 1 | Audit & setup Technical audit; keyword research; sitemap/robots/indexing checks; Search Console and GA4;
Google Business Profile audit.

WEEK 2 | On-page silos Optimize homepage and local page; build or improve gold, diamond, silver and bridal pages;
metadata, image optimization, internal links and schema.

WEEK 3 | Content & authority Publish priority buying guides; add genuine product photos and accurate details; improve
citations/review workflow; begin relevant outreach.

WEEK 4 | Measure & refine Review indexing and early queries; fix performance issues; measure leads; review competitors and
outreach; prepare month-end report.

Four weeks is an initial implementation phase, not a promise of ranking results. Continued work is
generally needed beyond month one.

11. lllustrative Budget Allocation

This allocation applies only if m1,50,000 is the SEO campaign budget. It is a planning estimate, not a vendor quotation.

Technical SEO and website fixes m 25,000 16.7%
Keyword research and on-page SEO = 20,000 13.3%
Landing pages and website content = 30,000 20.0%
Blog content production = 20,000 13.3%
Google Business Profile and local SEO = 15,000 10.0%
Ethical outreach and link building = 15,000 10.0%
Analytics and conversion tracking = 10,000 6.7%

Contingency and additional fixes m 15,000 10.0%
TOTAL m 1,50,000 100%

Confirm whether the amount includes GST, website development, ongoing fees, photography and paid tools. If m 1.5 lakh is the overall business
or inventory budget rather than SEO budget, set SEO spend separately.

12. Final Recommendations

« First: Improve local visibility with an accurate Google Business Profile and a useful Mira Road landing page.
» Second: Prioritize gold, bridal and diamond jewellery pages; then expand into silver and fashion jewellery.

« Third: Build buyer confidence through accurate pricing, purity, certification and product information.

» Fourth: Publish high-value buying guides, earn relevant local links and maintain genuine reviews.

« Fifth: Track calls, WhatsApp enquiries, appointments and showroom visits—not rankings alone.

The strategy is a proposed plan based on the supplied location, budget assumption and product
ranges. No website audit, keyword-volume verification, competitor audit or baseline analytics were
supplied; implementation priorities should be confirmed after these checks.
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