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Borivali Real Estate Landing Page Strategy
High-Conversion Lead Generation Structure | ■3 Lakh Marketing Budget

Business Location: Borivali, Mumbai    1 BHK: ■1.20 Cr    2 BHK: ■1.90 Cr    3 BHK: ■2.40 Cr

Strategic objective: Turn the landing page into a property discovery, qualification and site-visit generation system

rather than a simple property brochure.
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1. Reference Landing Page Analysis
• Replicate the reference page's conversion psychology: urgency, a clear hero proposition, short lead form,

personalized recommendations, an interactive estimator, featured options, trust proof, guarantees, FAQs and

repeated calls-to-action.

• Adapt travel-specific mechanisms to real estate: destinations become properties, trip estimator becomes a

home-budget/configuration estimator, travel consultation becomes property consultation, packages become 1/2/3

BHK options, and traveler reviews become verified buyer testimonials.

2. Above-the-Fold Hero
• Headline: Find Your Dream Home in Borivali

• Subheadline: Premium 1, 2 & 3 BHK Homes in Borivali from ■1.20 Cr

• Trust strip: 1 BHK from ■1.20 Cr | 2 BHK from ■1.90 Cr | 3 BHK from ■2.40 Cr

• Trust points: Borivali Location | Personalized Property Assistance | Transparent Pricing | Site Visit Assistance

• Primary CTA: Book a Free Property Consultation

• Secondary CTA: View 1 / 2 / 3 BHK Options

3. Lead Form
• Heading: Find the Right Home for Your Budget

• Fields: Name, Phone Number, Email, Preferred Configuration, Budget, Buying Timeline.

• Configuration: 1 BHK | 2 BHK | 3 BHK | Not Sure

• Budget: ■1–1.5 Cr | ■1.5–2 Cr | ■2–2.5 Cr | ■2.5 Cr+

• Timeline: Immediately | 1–3 Months | 3–6 Months | Just Exploring

• CTA: Get My Property Options

• Support text: 15-Min Property Consultation • No Obligation • Your Information Is Private

4. What Your Budget Gets You
• ■1.20 Cr — 1 BHK: Ideal for singles, young professionals, first-time buyers and investors.

• ■1.90 Cr — 2 BHK: Ideal for couples, small families, working professionals and long-term homeowners.

• ■2.40 Cr — 3 BHK: Ideal for growing families, premium homebuyers and buyers seeking additional space.

• Each card should have a direct CTA: Explore 1 BHK / Explore 2 BHK / Explore 3 BHK.

5. Interactive Home Budget Calculator
• Section title: Find Your Borivali Home

• Step 1: Configuration — 1 BHK / 2 BHK / 3 BHK / Not Sure.

• Step 2: Budget — ■1–1.5 Cr / ■1.5–2 Cr / ■2–2.5 Cr / ■2.5 Cr+.

• Step 3: Purpose — Self Use / Investment / Parents / Upgrade Home.

• Step 4: Buying Timeline — Immediately / 1–3 Months / 3–6 Months / Researching.

• Result example: Recommended Option: 2 BHK in Borivali — Starting from ■1.90 Cr.
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• CTAs: Get Floor Plan + Price Details | Book a Site Visit

6. Featured Homes
• 1 BHK Homes: Starting ■1.20 Cr — first-time buyers and investors.

• 2 BHK Homes: Starting ■1.90 Cr — family-friendly and premium residential living.

• 3 BHK Homes: Starting ■2.40 Cr — spacious family homes and premium buyers.

• Only use scarcity claims such as limited inventory or price revision when they are factually verified.

7. Why Choose Us
• Personalized Property Assistance — understand budget, configuration and requirements before recommending

options.

• Transparent Pricing — communicate property price and major buying costs clearly.

• Borivali Expertise — focused knowledge of the local residential market and available options.

• Site Visit Assistance — coordinate visits around the buyer's availability.

• Home Loan Guidance — help buyers understand financing and approximate affordability.

• End-to-End Support — assist from property discovery through site visit and booking.

8. Why Borivali?
• Build a locality-selling section around connectivity, lifestyle, schools, hospitals, shopping, entertainment,

family-friendly infrastructure and everyday convenience.

• Investment messaging should use actual project/location data and avoid guaranteed appreciation claims.

9. Social Proof
• Section title: What Our Homebuyers Say.

• Use genuine, verifiable buyer testimonials with buyer name/descriptor and configuration where permitted.

• Do not fabricate names, reviews or experiences.

10. Buyer Confidence / Assurance
• Transparent Property Information

• Site Visit Assistance

• Personalized Recommendations

• Dedicated Support

• Avoid unsupported claims such as absolute legal or financial guarantees unless a formal process exists.

11. Free Lead Magnet
• FREE BORIVALI HOME BUYER GUIDE

• Suggested contents: 1 BHK vs 2 BHK vs 3 BHK, Borivali buying checklist, questions to ask before booking,

home-loan considerations, property document checklist, site-visit checklist and budget planning guide.
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• CTA: Download Free Buyer Guide

12. Property Buyer Benefits
• Heading: Book a Property Consultation This Week

• Potential benefits: Personalized Property Shortlist | Budget & Configuration Guidance | Site Visit Assistance | Floor

Plan & Price Details | Home Loan Guidance.

• Any financial or booking incentive should be included only when genuinely available.

13. How It Works
• 1. Tell Us What You Need — share configuration, budget and location requirements.

• 2. Get Matched With Properties — advisor shortlists suitable options.

• 3. Visit the Property — schedule a convenient site visit.

• 4. Choose Your Home — compare options and move forward with the best fit.

• CTA: Start My Property Search

14. FAQ
• Which configurations are available?

• What is the current 1 BHK price in Borivali? — ■1.20 Cr, based on the supplied pricing.

• What is the current 2 BHK price? — ■1.90 Cr, based on the supplied pricing.

• What is the current 3 BHK price? — ■2.40 Cr, based on the supplied pricing.

• Can I schedule a site visit?

• Can I get home-loan assistance?

• Are there additional charges apart from the property price? Explain applicable project-specific and government

charges clearly.

15. Final CTA
• Ready to Find Your Home in Borivali?

• Whether you're looking for a 1 BHK, 2 BHK or 3 BHK, help buyers understand their options and shortlist properties

according to their budget.

• 1 BHK — ■1.20 Cr | 2 BHK — ■1.90 Cr | 3 BHK — ■2.40 Cr

• Primary CTA: Book Your Free Property Consultation

• Secondary CTA: WhatsApp an Advisor
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16. Recommended Full Landing Page Flow
1. Announcement / urgency bar

2. Hero: Find Your Dream Home in Borivali

3. Trust indicators

4. Free Property Consultation form

5. What Your Budget Gets You

6. Interactive Home Budget Calculator

7. Featured 1/2/3 BHK Properties

8. Why Choose Us

9. Why Borivali?

10. Buyer Testimonials

11. Property Buyer Benefits

12. Free Borivali Home Buyer Guide

13. How It Works

14. FAQ

15. Final CTA

16. Sticky WhatsApp / Call CTA

17. ■3 Lakh Marketing Budget

Activity Budget

Meta Ads – Instagram + Facebook ■1,20,000

Google Search Ads ■60,000

Content & Creative Production ■40,000

Property Photography / Video ■25,000

Landing Page + Tracking ■20,000

Retargeting & Creative Testing ■15,000

CRM / Lead Management & Optimization ■10,000

Contingency ■10,000

TOTAL ■3,00,000

18. Paid Advertising Funnel
→ Facebook / Instagram Ads

→ Borivali Property Landing Page

→ Budget / Configuration Selection

→ Lead Form / WhatsApp
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→ Lead Qualification

→ Property Recommendation

→ Site Visit

→ Negotiation

→ Booking

19. Search Intent Themes
Initial high-intent themes: flats for sale in Borivali, 1 BHK in Borivali, 2 BHK in Borivali, 3 BHK in Borivali, property for

sale in Borivali, flats in Borivali West, flats in Borivali East, premium flats in Borivali and new projects in Borivali. Final

keyword selection should be validated with actual search volume, competition and project inventory.

20. Signature Campaign

WHAT CAN YOU BUY IN BORIVALI?

■1.20 Cr → 1 BHK | ■1.90 Cr → 2 BHK | ■2.40 Cr → 3 BHK

Use this concept across Google Ads, Instagram, Facebook, the landing page, WhatsApp and retargeting. Example:

an ad about a ■2 Cr budget leads to a page focused on 2 BHK options from ■1.90 Cr, followed by a 'Get 2 BHK

Details' CTA.

21. KPI Framework
• Landing Page Visitors

• Lead Conversion Rate

• Cost Per Lead

• Qualified Leads

• WhatsApp Conversations

• Site Visits Booked

• Site Visits Completed

• Bookings

• Primary KPI: Cost Per Qualified Site Visit

Strategic positioning: A Borivali-focused property discovery platform that helps buyers understand what they can

afford, compare 1/2/3 BHK options, and book a property visit with confidence.



